City Public Relations Magazine

CHINO

BUSENS BOOIEE BALTIS FHEAIZAN
04 ZHEAIZA
06 TR ERFOERU! ~BEaTsFBHcsdnl~
07 #H7UNTIvaY FHEHEEDERRIELD!
08 MERAR—YVE
09 Ewo7vTiER
12 ZEH@EE
14 BHRALY—
16 VZT7IEER
18 BHRRY~T—0
21 EMRELY
22 Za1—ITLIER
24 FRENVIFYFUREREITLA
25 J#ARZ1—X
26 MEERLLY-TOE-CE&-FUL]
27 TRETIR MR
28 Good Town Chino!!

@ FATEFHE AITA

8A3HICFEINE IF47TEFHFEAIRAI, EEDBEUNER
UDFBBVEATULER, TRIFXHELCEYZELT, ETICE
FTFBRVERVCETADENRSNE L.
FHEAFADEEF. 4~ER—IICE/ELTVET,

10 B D sE 9B 1HEEN . . " O A BB US—Ry NBIETA R
#EARR 108318R 28 smmoAn a, C 77U Ich | chyho E—F%vhChino

A0 55,191A (=7)

mREH (35) xERF (10 A9)

BB R BR-2001(R1T2~174) SIPRER B12-2101 (4% 623) B 277604 (—3) F2 \ T2ERkE)

AX ( BETHISKNSHE

FHEMESRI_EIF—O7—hA

EERAEERFRRE (5H7)
B’ B R BN2-2101 (AR 322)

LFkERE (10 A7)
XK B R A’T5-5500 (E5@)

mEFEEERR (10 A9)
HEER B12-2101 (PR 537)

kS nEERRRYN (4 5)
® B R B2-2101 (PR 327)

METEETVUBES O ICERIEREYIEZT R
ARPARBELTLEETL, 272U, N—O0—R
MEIFETNTORVAIEEIFOVEZTI R
T TIHMERTEE A,

24 27,422\ (—4)

HEH 24,6861 F  (+4)

%( ) MId%EAL
XAH 2 FEBEAERICHE

—HODBEY ICHRRAXRTEDEE P
IREAR IR E DEEN R E E BN UET

THYETY,
EERMBEEDH P BEBDREICH
ZNHDHRE . Z<DHRTAICE
TRIODVWTOEREFH L2/
=6 BEEFRD AN DT URA 7
RINA12ZLET,





